NATIONAL 4-H WEEK - NEBRASKA YOUTH SHOWCASE

National 4-H Week is celebrated each year during the first full week of October. While
this timeframe comes too early to use as a recruitment or enrollment period for
Nebraska 4-H, it is nonetheless a valuable opportunity to promote the “why"” of 4-H
and the value of positive youth development for youth and their communities.

OBJECTIVE

The objective of the National 4-H Week — Nebraska Youth Showcase social media
campaign was to achieve an average engagement rate above the page’s annual
average of 5.84%.

POPULATION & TARGET AUDIENCE

The campaign organically targeted the 6,745 followers of the Nebraska 4-H Facebook
page. These individuals are primarily adults, especially club leaders, volunteers, and
parents of 4-H members.

PUBLISHER'S REQUIREMENTS
Nebraska 4-H Policy Handbook, Section 10.3 4-H and Web Publication:
e Any picture of an individual in which the person can be identified by normal
visual acuity will not be reproduced without the individual’s permission. This
permission may be given when the

. .. . braska 4-
individual enrolls in the program. N NebrasiadH
e No individual’s name, address. or phone The Litchfield Rockin Kids 4-H Club from Central IV 4-H and
! ' Nebraska Extension has sure been busy this year helping out their
number will be published without communit!
Early this year, Club members got together to help out with a
H H H VI community clean-up. Youth helped community members unload
perm Ission from th € Ind VI d ua | or pa rent Of unwanted items from their vehicles. They ended up with 3
Ch | |d(ren) u nder th e age Of 1 9. ::;:i;;snt:;;full of trash, as well as a trailer full of tires and large

In May, the Litchfield Rockin Kids 4-H Club bought flowers, pots,
and soil, and ... See more

METHODS

Strategy

Nebraska 4-H would showcase youth who are
making meaningful impacts in their communities

through their 4-H projects and experiences.

Tactics

Collection - Stories and images were collected via
online submission forms. Youth were encouraged
to submit their favorite 4-H projects and
community service projects throughout the year.
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Submissions required basic personal and contact information, at least one photograph,
and a written description of the project.

Curation — The submissions were curated to feature a diverse group of youth and
projects based on information provided within the submission forms, including gender,
age, geography, and project area. Quality of the 4-H experience, impact of the story,
and quality of the photos were also taken into consideration during selection.

Written Content — The written descriptions were re-written or edited to best tell the
youth’s story, maximize impact, and match Nebraska 4-H's brand voice. Each post
began with a “teaser” or "hook” to grab attention, followed by the 1-3 paragraph
story, and ended with words of encouragement to foster positive reactions and
engagements. When appropriate, county program, business, and organization pages
were tagged within the written content to boost reach and engagement.

Scheduling — One post was scheduled each day throughout the week. Times were
selected based on past post-performance.
e Sunday, October 3 at 11:00 a.m. CT: Litchfield Rockin Kids 4-H Club, Central IV
e Monday, October 4 at 9:00 a.m. CT: James, Gage County
e Tuesday, October 5 at 1:00 p.m. CT: Niobrara Ramblers 4-H Club, Holt & Boyd

Counties
e \Wednesday, October 6 at 9:00 a.m. CT: i Nebreska -t
ctober 8, A
Wh Itn eV, B uffa |O CO u ﬂtv Janessa Kennedy's story starts with being born into foster care in
2009. After being adopted, she moved to a farm in 2011. Now,
° Th u rSdaV October 7 at ’I OOO a.m. CT Janessa is a 4-H member in Saunders County Extension & 4-H,

and she helps children in foster care through her 4-H poultry
project

M a rl eV, J effe rson CO u ntv How? Janessa collects and sells eggs! With the funds she raises,
1 . . Janessa buys and donates coats for the Foster Care Closet and
d Frldav' OCtOber 8 at 930 a.m. CT Jahessa, toys for the Toys for Tots program. She also gives an annual
donation of $50 to St. Jude Chil... See more
Saunders County

e Saturday, October 9 at 8:30 a.m. CT:
Scarlett, Box Butte County

PRODUCTION COSTS
There were no product or advertising costs
associated with this organic campaign.

IMPACT RESULTS

With an average engagement rate of 8.21%, the
campaign was successful in achieving the
established objective. Altogether, the campaign

©O 19 5 Comments 19 Shares



https://www.facebook.com/Nebraska4H/posts/4774343472599233
https://www.facebook.com/Nebraska4H/photos/a.250600398306919/4777069885659925/
https://www.facebook.com/Nebraska4H/photos/a.250600398306919/4780012885365625/
https://www.facebook.com/Nebraska4H/photos/a.250600398306919/4780012885365625/
https://www.facebook.com/Nebraska4H/photos/a.250600398306919/4782625735104340/
https://www.facebook.com/Nebraska4H/photos/a.250600398306919/4782625735104340/
https://www.facebook.com/Nebraska4H/photos/a.250600398306919/4786048938095353/
https://www.facebook.com/Nebraska4H/photos/a.250600398306919/4786048938095353/
https://www.facebook.com/Nebraska4H/posts/4789237404443173
https://www.facebook.com/Nebraska4H/posts/4789237404443173
https://www.facebook.com/Nebraska4H/photos/a.250600398306919/4792267727473474/
https://www.facebook.com/Nebraska4H/photos/a.250600398306919/4792267727473474/

saw a total reach of 26,105 and engaged 2,143 individuals. Additionally, the posts

received many positive reactions and comments.

e Sherrie Johnson

Wonderful job painting, they are beautiful and she
will help alot of people.

Like Reply 17w o

Linda McMurphy

You are very caring and thoughtful, Marley! The
world needs more special girls like you. You are
changing our schools one rock at a time! Way to go!
#soproudofyou

Like Reply 17w

Micky Backhaus
Love this!! Awesome Marley!!!

Like Reply 17w
Sharon Jurgena

You are so very Special and | love Wthis @Beautiful
bunch of Awesome rocks!§ S I8

Like Reply 17w

Deb Holes
Awesome! So proud of you Marley!

Like Reply 17w

Jan Atkins

Way to go Marley, that's so cool!
Like Reply 17w

Nancy Antholz Rahe
Way to go Marley! Such a neat idea.

Like Reply 17w

Laurel Napier
Marley, this is a super idea!
Like Reply 17w

Nancy York
Good job, Marley!
Like Reply 17w

Sheri Ramirez
Great idea!
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Like Reply 17w

Marlene Buchli
Neat idea! That was a great project & you did a
wonderful job!

Like Reply 17w

Mary Hoppe

Great work! Such fun designs.
Like Reply 17w

Muriel Johnson
Amazing! Beautiful job!

Like Reply 17w

Shelly Vostrez Hamm
Great idea!

Like Reply 17w

Christie Jones
Cute project!!

Like Reply 17w

Mary Glenn
So many cute designs! Love this!! @ ¢

Like Reply 17w

Micki Hernandez
super cute!!
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Like Reply 17w

ROLE OF THE APPLICANT

Danielle Dewees, Communication Specialist |, University of Nebraska-Lincoln —
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Karina Jones
Way to go!! Great bunch of kids!

2

Like Reply 18w

Sonny Sekutera
Great new group proving what 4h is all about. Proud
of the leader and members

Like Reply 18w o
Suzanne Nielsen

Awesome job! @1

Like Reply 18w

Tammi Neesen

Like Reply 1/w
Megan Haynes
What an amazing young lady!! Awesome story
Like Reply 17w
Ann Tvrdy Dobesh
What a beautiful story and amazing young person!
Like Reply 17w
Teresa Sweley
So proud of her
Like Reply 17w
Hannah Peterson
What a beautiful person!!! Thank you!!!
Like Reply 17w
Jeremiah Davis
Thanks for sharing, excellent example!
Like Reply 17w
% Top fan
Kameran Dostal
Not only do her projects LOOK good.. her work
TASTES even better £¥So proud of you, Whitney! 8¢
Like Reply 1w OD :
* 1Reply
Wendy Denker Parriott
Way to go Whitney! 5 ¥ 27
Like Reply 17w o !
Karina Jones
Love this story! 1

Like Reply 17w

Nebraska 4-H social media manager, copywriter





